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Why Develop an Internet Marketing Strategy?

90% of businesses use search engines to find 
manufacturers, searching by products, services, and 
capabilities.                                               2005 Search Engine Watch

YouTube search accounts for nearly 28% of all Google 
searches – making it the #2 search engine. 2010 Reel SEO

80% of manufacturing web sites do not optimize for search 
engines.                                                                2008 Fathom SEO



©2
00

7 C
ata

lys
t C

on
ne

cti
on

What is an Internet Marketing Strategy?

Search Engine Optimization:
A process of improving your web site’s search engine visibility 
through making it more relevant for specific keyword phrases. 

Social Media Optimization:
Using social networking sites that are focused on specific subject 
matter and facilitate a community of interactive involvement that 
builds relationships and two way communications. 
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1)  Attract Potential Target Customers.
2)  Engage Visitors with Content and Features that  

Highlight Your Value Proposition.

3) Conversion: Making Visitors take Action.
4) Monitor Usage: Analytics to Track and 

Quantify Results.
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Success Stories

ITI Trailers & Truck Bodies

# 6 of 9,230,000 Web Sites
“Municipal Truck”

# 4&5  of 7,210,000 Web Sites
“Oilfield Trucks”

• + 35 Additional Keyword Terms
• Reduced PPC $250,000
• Increased Leads 
• International Business
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Success Stories

Molded Fiberglass Tray

# 9 of 5,000,000 Web Sites
“Nesting Containers”

# 1&2  of 12,000,000 Web Sites
“Gum Trays”

• + 57 Additional Keyword Terms
• Reduced PPC $500,000
• Tripled Online Leads 
• International Business
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Thank You
Neal Rabogliatti

www.CatalystConnection.org

nrabogliatti@catalystconnection.org
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