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Connecting to New Customers: 
Internet Marketing 

• Manufacturers are slow to embrace new internet and 
social media innovations

• Websites more than 3-5 years old are likely obsolete
• Traditional marketing rapidly becoming obsolete (esp. 

advertising, trade shows)
• Integrated Marketing Communications (IMC) is still 

viable;  Web2.0 and Web3.0 are now and future!  
• IMC2.0™ is the integration of traditional marketing with 

internet and social (Web2.0) 
• FUSION is deploying IMC2.0 to launch new products, 

new companies, new brands—with success!
» See some examples!
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IMEC Marketing – IMC2.0

IMC2.0 integrates traditional marketing with internet and social, with a 
focus on lead generation
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Association Launch – IMC2.0

Shown here, SEO optimized website with blog and social links; 
eNewsletters; events and training sub-page; registration pages
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Association Launch – IMC2.0

Shown here, blog with RSS registration, social links, blogroll, Retweet, 
Facebook Like, bookmarking; Twitter, Facebook and YouTube channels
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Why IMC2.0?
• Dramatic improvement in search engine results 

(SEO)
• Huge Sales Lead generation potential
• Measurable (leads, registrations, web traffic, social 

mentions, downloads, Fans, Followers ++)

• Ability to communicate with niche targets and 
verticals

• Cost efficient
• Integrates well with free publicity
• Traditional marketing now Inbound and 

Outbound marketing
• Builds awareness, reinforces leadership position, 

improves brand preference
» Request Free White Papers:  Traditional Marketing is 

Dead: How to Implement IMC2.0;  The Newest Rules of PR;  
request via email:   neilb@fusionb2b.com
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